
THE EVENT

The cleanliness awareness campaign 

event was held at the P.E.A.C.E. Recycling 

Buyback Centre on Saturday, 4 March 2017. 

The event was a resounding success given 

the support and excitement it generated.

The traditional music groups arrived in 

their colourful regalia. 

There was a rain scare, but it turned out 

that it was just the showers of blessing – 

light and enjoyable. 
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cLEANLINESS CAMPAIGN

BACKGROUND AND OBJECTIVES

The campaign was intended to raise awareness of keeping the environment clean by 

picking up litter. It was also aimed to establish and strengthen working relationships 

among stakeholders, especially the two municipalities of Blouberg and Molemole and the 

P.E.A.C.E Foundation. Economic development of the local communities through their arts 

(music) and heritage, was also part of the campaign.

The showers subsided and the colourful 

volunteers went out to pick up litter 

around the town of Senwabarwana.

We would like to thank the Blouberg 

Municipality for the support they gave to 

the event and the campaign in general. 

The municipality made available EPW 

personnel, refuse bags, masks and gloves. 

Molemole Municipality gave support as 

well, especially at preparatory level.

About ERP

The ERP strategy is the protection and preservation of Elephants 

and Rhinos in the wild through the alleviation of poverty among 

rural People adjacent to the threatened areas. ERP is an initiative of 

groupelephant.com, a largely employee-owned group of technology 

companies, nonprofits and impact investment vehicles with a strong 

global presence. groupelephant.com is characterized by a primary 

strategic imperative in terms of which we go ‘Beyond Corporate 

Purpose’ in our day-to-day activities.

For further information, please contact 

us at info@groupelephant.com

Some of the participants busy cleaning up in Senwabarwana

Participants converge at the recycling centre 
after cleaning up

Materials cleaned up were bagged into refuse 
bags and later sorted for recyclable materials 

at the buyback centre
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WHAT THE CAMPAIGN 
ACHIEVED

The event was a resounding success 

in terms of mobilising communities to 

fight against littering and considering 

recycling as an alternative to disposing of 

waste.  The volunteers themselves got the 

message internalised, and they are surely 

going to take the message of anti-littering 

to their respective villages and keep them 

clean.  The general public in the small 

town of Senwabarwana were looking with 

inspiration as the colourful volunteers 

were patiently and spectacularly picking 

up litter – and this was certainly sending a 

strong message to all onlookers about the 

need to clean our surroundings.

The campaign also cemented working 

relationships between the main stakeholders, 

especially the two municipalities of Blouberg 

and Molemole and P.E.A.C.E Foundation.   

Co-operation and pooling their resources 

and wisdom together among these 

stakeholders will certainly move community 

development to higher levels in many 

respects and areas.

The campaign also promoted the local 

community’s heritage, in this instance 

through music and dance, which were  

put onto centre stage throughout the 

clean-up campaign.

A P.E.A.C.E. Foundation representative  
addresses participants

Traditional dance groups sing and dance the 
rest of the day away


